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Building The Rules for Your Brand

Everyone knows the old saying "consistency is key." When it comes to your brand

and how it is presented to the universe, this old saying hits the mark. Your brand is

your company. It's who you are and sets the tone for how customers perceive you,

provides information on what you do, and communicates what your brand stands

for. It should be a vital part of any company's marketing strategy. Having a

cohesive brand creates trust in the marketplace and with your customers.

So, what exactly is a brand standards guide and what should be included in it?

Basically, it is a de�ned set of rules on how your brand tangibles should be

presented, used, and communicated. It not only provides rules for your employees

to follow, but also for your vendors or other partners that may use your branding

elements. Here are some of the most important elements that should be included

in your branding guide:

Your Brand Identity - Who are you? Where did you come from? What is the

company vision and core values? What does the company strive to be? How do

you describe your brand? What do you want the world to think of when they see

your brand? You can also include any terminology or lingo that might unique to

your brand. This is the section where you de�ne your voice.

Your Logo - This is the most important aspect of your brand. What are your

approved logos for usage? Make sure to include all approved variations. What are

the do's and do not's for usage. What is the allowed minimum size for your logo.

Also include guidelines for the amount of space to leave around your logo (called

exclusion space) to ensure your logo's integrity.
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Your Colors - What are your approved primary, secondary, extended, and/or

complimentary color palettes? These colors are vitally important for your brand

story and for brand recognition in the marketplace. Each color should include a

Pantone value and CMYK mix equivalent for print, as well as Hex and RGB codes

for screen. You do not want any guessing when it comes to brand colors, so make

it very clear to ensure consistency.

Other Elements - Does your brand have any patterns, textures, o�cial icons, or

other elements you want used by designers? If so, include a section outlining any

of these or other items that are part of your brand that might not be an o�cial

logo, but speak to your brand presence.

Your Fonts - Typography is also vitally important for your brand presentation. It

can enhance your brand experience and ensure that your brand is pulled together.

You can set one font to be used across all marketing or you can choose a primary

and secondary font. It is completely up to you! It is also a good idea to present a

hierarchy of styles, sizes and colors to ensure they are used properly.

Your Brand Visual - It is also a good idea to create some guidelines for imagery

like photography, illustrations, charts, infographics, etc. These items go a long way

in ensuring a consistent brand message as well. Some choose to also include their

marketing collateral (letterhead, envelopes, business card, email signature, etc.) in

this section.

By including all of these elements in your brand standards guide, you can ensure

that anyone who sees, touches, or uses your brand receives guidelines on how it

should be presented to ensure a cohesive brand presence. Take your brand

con�dently into the marketplace.

And remember, this document is constantly transforming and will be updated

consistently throughout the life of your brand. Don't be afraid to set it and if it isn't

working, change it. Marketing is about crafting your brands message and we all

know that how we market evolves as well.

Why We Do What We Do
I have been working with

ABGI for the last 5+ years and
I cannot express the sheer

gratitude I have towards this
company. Working for a high-

end retailer, you expect a
certain level of customer
service and attentiveness

Logo is Key
Did you know that your logo
is the most recognizable part
of your visual brand. In fact,

9% of brands don't even
include their company name

in their logo. It's why
companies spend millions of
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from your business partners.
ABGI and its sta� not only

meet, but exceed this
expectation on a regular basis

and have never once
disappointed.

-Rave Review from
Store Administrator,

National Retail Customer

dollars to make sure their
logo is perfect.

Source: venngage.com

FOLLOW US

Questions? Contact us today at 972.471.3740.
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