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The Heart of Marketing
What would you consider to be the most important aspect of your
marketing strategy? You might argue that SEO optimization, data
analytics, or customer satisfaction is what makes a successful
strategy, but it goes way beyond mere data and customer
satisfaction.

Would you be surprised to know that 70% of users who feel a
connection to a brand spend twice as much as those who don’t?
(Adweek, 2018) Emotion is the fuel that powers your brand. Not much
di�erent than the emotional attachment of one person to another,
emotion drives everything from thoughts, actions, decisions, and
ultimately purchasing behaviors. What they know about your brand
continues to be important, but what drives consumer decision making
now is how they feel about your brand.

Interactions with every aspect of your brand from the product itself
(packaging and consumer use) to the marketing (campaigns,
promotions, social media) to the level of service (interaction with
customer service and loyalty programs) convey emotion to your
consumers. Every interaction with your brand is a touch point for you
to create a deep emotional bond with your customer.

Bene�ts of an emotional brand connection include an increase in
purchasing behavior, followers who pay attention to what you
communicate, are less price sensitive, tend to follow your advice, and
recommend you to their work partners, family, and friends.
Purchasing decisions are made with the heart, not the head! And
research shows that it is more valuable to align customer experience
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to elements that show to drive emotional connection, which
maximizes your return on investment, while minimizing your overall
risk.

Keep these in mind when working through your brand emotion
strategy:

Quantity does not always translate into more emotion. Be
thoughtful about your posts and what you bring to the platform.
Consumers are more apt to react emotionally to less posts that
have a deep thought within them, than a multitude of posts that
are thrown together.
Likes and shares are typically a good indicator of emotion.
Consumers do not like and share everything they see, but if the
post hits home with an emotional response, that consumer is
more likely to like and/or share the post.
Consumer engagement is important, whether it’s good or
bad.  Make sure that you are engaging your customers, even if
their response is negative. This is your chance to transform a
negative moment into a loyalty moment. 
Make sure your brand inspires your team �rst. Your team is
your �rst brand advocate and if you cannot inspire and drive
them, you won’t be able to drive emotion in your customers.

It is easy to get excited by analytics and SEO tricks, but to move your
brand forward, you must remember that emotion is literally the heart
of marketing. Inspire your consumers and connect with them
emotionally and you will create loyal brand advocates for years to
come! 

Why We Do What We Do

We just had our
launch meeting and
everyone loves the
items! You were so

instrumental in
getting this in on time
and dealing with our

back and forths.
I really appreciate it.

Emotional Versus Rational
Did you know research shows that
campaigns that relied on emotional
appeal performed twice as well as
campaigns that focus on rational
persuasion?

Source: Neuroscience Marketing

Share this Page:    TweetLike Share

https://www.icontact.com/
https://twitter.com/intent/tweet?original_referer=http%3A%2F%2Fwww.icontact-archive.com%2Farchive%3Fc%3D1770559%26f%3D2739%26s%3D2893%26m%3D13751%26t%3D639e97dd1064d1c89ea304db935e8ea3b633fb932f0f70b5dee69151cabe4eb8&ref_src=twsrc%5Etfw&text=The%20Heart%20of%20Marketing&tw_p=tweetbutton&url=http%3A%2F%2Ficont.ac%2F4tCzx


-Rave Review, Retail Client

FOLLOW US

Questions? Contact us today at 972.471.3740.

Share this Page:    TweetLike Share

https://click.icptrack.com/icp/rclick.php?cid=1770559&mid=13751&destination=https%3A%2F%2Fwww.facebook.com%2Fabginc&cfid=2739&vh=e0093fcc3f27f21cbf2e19def070e903e4106a8781aa3ab3aebd99042e4a99be
https://click.icptrack.com/icp/rclick.php?cid=1770559&mid=13751&destination=https%3A%2F%2Fwww.instagram.com%2Fabgiworld&cfid=2739&vh=9c1544f7610fe094c1917f77b252c8118becbbcf51fc0bb3b1947b63dc16ae1f
https://click.icptrack.com/icp/rclick.php?cid=1770559&mid=13751&destination=https%3A%2F%2Fwww.pinterest.com%2Fadvancedbusgr&cfid=2739&vh=75ea0edcafc68ae49a78b0fb9f67938ecdedd2bc0282fdcc6857c0e663da8a50
https://click.icptrack.com/icp/rclick.php?cid=1770559&mid=13751&destination=https%3A%2F%2Fwww.linkedin.com%2Fcompany%2Fabgi.&cfid=2739&vh=b395190d250d22993bfcfdd0fcb76641e8e58dfd63368378d3d64fd922b91a60
https://click.icptrack.com/icp/rclick.php?cid=1770559&mid=13751&destination=http%3A%2F%2Fwww.abgi.com&cfid=2739&vh=398d5bc71a57b15839c37bf988a536d4b80d522989bdeeca4a21b02dea025d95
mailto:abgi@abgi.com
https://www.icontact.com/
https://twitter.com/intent/tweet?original_referer=http%3A%2F%2Fwww.icontact-archive.com%2Farchive%3Fc%3D1770559%26f%3D2739%26s%3D2893%26m%3D13751%26t%3D639e97dd1064d1c89ea304db935e8ea3b633fb932f0f70b5dee69151cabe4eb8&ref_src=twsrc%5Etfw&text=The%20Heart%20of%20Marketing&tw_p=tweetbutton&url=http%3A%2F%2Ficont.ac%2F4tCzx

